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ABSTRAK
Body Dissatisfaction merupakan salah satu bentuk penyimpangan persepsi
individu dimana individu menilai negatif penampilan fisiknya dan memiliki
keinginan untuk terlihat sesuai standar tubuh idealnya. Salah satu penyebab
Body Dissatisfaction adalah perilaku individu yang membandingan
penampilan fisiknya dengan orang lain melalui media sosial Instagram atau
disebut Social Comparison dimedia sosial Instagram. Social Comparison
dimedia sosial Instagram merupakan kecenderungan perilaku individu
untuk membandingkan atribut fisik atau penampilannya dengan orang lain
yang dianggap berpenampilan lebih menarik dimedia sosial Instagram.
Penelitian ini bertujuan untuk mengetahui ada tidaknya hubungan antara
Social Comparison dimedia sosial Instagram dengan Body Dissatisaction
pada perempuan remaja akhir di Surabaya. Data penelitian diperoleh dengan
menggunakan Skala Body Dissatisaction dan Social Comparison yang
dikembangkan oleh peneliti dengan disesuaikan menurut konteks media
sosial Instagram. Jumlah partisipan dalam penelitian ini adalah sebanyak
237 perempuan remaja akhir di Surabaya. Analisis dilakukan dengan teknik
statistik parametrik Pearson Product Moment Correlation. Hasil analisis
data menunjukkan adanya hubungan yang signifikan antara Social
Comparison dimedia sosial Instagram dengan Body Dissatisaction (sig. =
0,00 < 0,05) dimana sumbangan efektif variabel Social Comparison
dimedia sosial Instagram terhadap Body Dissatisaction adalah sebesar
71,4%.
Kata kunci: Social Comparison, media sosial Instagram, Body
Dissatisaction
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Ade Riska Widyawanti Nurdin (2019). “Correlation Between Social
Comparison on Instagram Social Media and Body Dissatisfaction on late
female adolescence in Surabaya”. Undergraduate Thesis. Faculty of
Psychology, Widya Mandala Catholic University of Surabaya.
ABSTRACT
Body Dissatisfaction is one of the perception deviaton in individuals.
People with Body Dissatisfaction perceive negatively their physical looks
and have the desire to appear according to their ideally perceived body
standar. One of the causes of Body Dissatisfaction is individuals’ behavior
that compare their physical looks with others’ through Instagram social
media; this is also known as Social Comparison on Instagram. Social
Comparison on Instagram is the behavior tendency of an individual to
compare their physical attributes or looks with other people on Instagram
who are perceived as good-looking. This study aims to understand whether
there are any correlations between Social Comparison on Instagram social
media and Body Dissatisfaction in late female adolescents in Surabaya. The
data was gathered using self developed Body Dissatisfaction Scale and
Social Comparison Scale that were adapted with the context of Instagram.
The participants in this study were 237 late female adolescents living in
Surabaya. The main analysis was conducted using the Pearson Product
Moment Correlation. The current study result shows a significant
correlation between Social Comparison on Instagram social media and
Body Dissatisfaction (sig. = 0,00 < 0,05), with the effective contribution of
Social Comparison on Instagram social media variable and Body
Dissatisfaction variable was as big as 71,4%.
Keywords: Social Comparison, Instagram social media, Body
DissatisfactioN
